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MARKETING

Hire The Best

Co-op students in our Marketing program have the skills to work in sales, direct response marketing, research,
advertising and retail management. A combination of broad training and in-depth study of these specialty areas
ensures that our students are prepared to strengthen the bond between your company and your customers.

Some Assignments Include

e Personal selling
e Sales support
e Market and sales research
e Merchandising support

e Product promotion

e Customer service
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